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Press Release
GEORGE P. JOHNSON APPOINTS MARK MULLEN VICE PRESIDENT,    

STRATEGY AND JOHN TRINANES SENIOR VICE PRESIDENT, CREATIVE

Advertising Age’s #1 ranked experiential agency elevates key talent
Auburn Hills, MI October 4, 2011 – The world’s top ranked experiential marketing agency, George P. Johnson, today announced the promotion of two senior executives: Mark Mullen to Vice President, Strategy + Planning and John Trinanes to Senior Vice President, Creative. The appointments reflect the agency’s commitment to deliver award-winning ideas that engage audiences and improve brand performance. 

Mullen is a veteran of the strategic marketing and brand communications space, hailing from the brand side at Nike and Microsoft and agency side at McCann-Erickson Worldwide and WPP digital shop Blast Radius. As an Executive Director within the Strategy + Planning practice at GPJ, he has been working with premier brands such as Cisco and Electronic Arts, helping them elevate the way they engage audiences by using physical events in conjunction with social media and device-driven applications to activate customers, employees and other key audiences. 

“In the last few years at GPJ I’ve been a part of some game changing campaigns and new tech-driven marketing, such s global web-delivered experiences and multinational executions that involve hundreds of people and engaged tens of thousands of customers,” said Mullen. “It’s an honor to be recognized for the impact I’ve helped deliver and for the chance to do even more.”

Trinanes spent a number of years at Crispin, Porter Bogusky before opening his own Miami-based independent ad shop handling consumer accounts throughout the Americas. He joined GPJ in 2004 and most recently as Vice President of Creative has played a crucial role in further establishing the agency as a global creative powerhouse, bringing home nearly every major creative award in the event industry. 

“The market is headed in the direction of ROI in every sense of the world, but most importantly in brands’ ability to move their audiences to action, from participating in social media to purchase and brand loyalty,” said Trinanes. “This is where we see our approach making a difference for clients and where I personally love directing our efforts: leading teams to come up with big ideas and delivering them in ways that defy convention and drive results.”

“Besides their fearless approach to ideas and uncanny ability to make the impossible happen for clients every day, both Mark and John continue to play a crucial role in guiding GPJ’s DNA-level integration with our sister agencies within the Project: WorldWide network,” said Jeff Rutchik, Executive Vice President, Client Services Worldwide of GPJ and a member of Project’s Global Strategic Leadership Team. “This spirit of collaboration, which they exhibit every day, is generating remarkable results for clients.” 

Mullen, based in San Francisco, and Trinanes, in Boston, have been on the vanguard of the industry, helping to drive an uncommonly strong cross-agency bond between creative and strategy teams to the benefit of clients in automotive, technology, financial services, life sciences and other sectors. They’ve played a key role in defining a new era of event-based integrated campaigns that are GPJ’s hallmark, expanding the definition of “brand experience” and breaking down barriers between channels to deliver truly integrated, engaging experiential work. 

About George P. Johnson (www.gpj.com)

GPJ is the #1 ranked experience marketing agency enabling leading brand marketers to create great ideas and bring them to life through integrated experiential programs that leverage online, mobile and physical brand interactions. Clients in technology, healthcare, consumer goods, finance and other fields rely on GPJ to help them compete more effectively on a global basis by creating and accelerating relationships with customers, employees, partners, media and other influencers. GPJ is part of Project: WorldWide, the leading independent engagement marketing solutions network (www.project.com). Follow GPJ at www.twitter.com/georgepjohnson.
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